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To educate entrepreneurs
and business
professionals on the
insights of working with
creatives.
Creative Professional: anyone known
or employed for their skill in creative
endeavors.
MISSION
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It is easier and cheaper to work with a
creative than you think
• Here are some websites that freelancers
post their services on:
• Upwork
• Fiverr
• Facebook Groups
• SkillShare
• Kolabtree
• Local Community Boards
(Classifieds)
• Word Of Mouth
WHERE TO FIND A CREATIVE
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Know what you want out of the
connection
If you are starting a new business, make sure you
clearly define what you want from the designer. Try to
stick to one “ask” at a time.

•
•
•
•
•
•

Use Phone Calls
Descriptive Language
Stay on Message
Patience/ Scheduling
Trust
Clarity

MOBILIZE YOUR IDEA
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Quite often designers stipulate the scope of work they will provide depending on the
information given in the initial consultation.
Here are some questions to ask yourself before signing the design contract.

Am I getting what I want?
Within the final quote for design work look for:
• The specifications that the final version will be in?
•
•

Size, Format, Background Transparency, Color,
Resolution etc.
Don’t be afraid to ask for a breakdown of the final

• If it’s a video or photo make sure it will be useable?
•

USB, CD Player, MP4, etc.

• Is this the best value for my money?
•

CONTRACT

Don’t be afraid to shop the market for other creatives
until you get the best value for what you want.

How do I ensure I get what I want?
Review the contract for:
• Quantity of revisions (concepts) before final
design?
• Once complete who owns the working files?
• Can this be edited after the final draft is done ($)?
• Have someone you trust read it over
• Refund policy, or what happens in the event you
don’t like the work…
• Guaranteed Timelines
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Finding This Helpful So Far?

More Creative Urban Guides Coming Soon
Sign Up at UrbanGuideToTheGalaxy.com for the latest guides and content.
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Styles change but make sure the work
you pay for will last for a longer time.
Seasonal campaigns and promotions come and go but
your branded content should ideally remain the same
for your audience to fine you.
• Create styles that will last longer to get the
greatest value
• If working with a photographer or videographer
try to avoid strange effects or filters (they can
always be added after).
• Review brand styles in the marketing space
that have lasted over time and keep it simple
sister (KISS).
THE KEY IS SIMPLICITY
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Quick Recep When Working With
Creatives:
• It is easier and cheaper to work with a
creative than you think. Check out
freelance sites
• Know what you want out of the
connection
• Review the contract and scope of work in
detail, don’t be afraid to ask and ensure
you get what you want
• Styles change but make sure the work
you pay for will last for a longer time
BEHIND THE CURTAIN WORKING WITH A CREATIVE
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SLIDE TEMPLATE BY MICROSOFT

Follow Leon Designs
Instagram

@leondesignss
Facebook

@leondesignsss
Email:

petaannleon@hotmail.com
DESIRE. DEVELOP. CREATE

